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ANNUAL GENERAL MEETING PRESENTATIONS 
 
 
EML PAYMENTS LIMITED (ASX: EML) (“EML”) provides the attached 
presentations of the Chairman and Group Chief Executive Officer, which will be 
delivered today at the EML Payments Limited 2021 Virtual Annual General Meeting. 
 

About EML Payments Limited 

EML provides an innovative payment solutions platform, helping businesses all over 
the world create awesome customer experiences. Wherever money is in motion, our 
agile technology can power the payment process, so money can be moved quickly, 
conveniently and securely. We offer market-leading programme management and 
highly skilled payments expertise to create customisable feature-rich solutions for 
businesses, brands and their customers. 
  
Come and explore the many opportunities our platform has to offer by visiting us 

at: EMLPayments.com 

This announcement has been authorised for release by the Company Secretary.  
 
 
For further information, please contact: 

Sonya Tissera-Isaacs   
Company Secretary 
EML Payments Limited 
M: 0400 297 242 
E: stisaacs@emlpayments.com.au 
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EML ANNUAL GENERAL MEETING - 17 NOVEMBER 2021 
CHAIRMAN’S ADDRESS 
 
SLIDE 1 
 
Welcome and Introduction 
Good morning and welcome to the EML Payments Ltd 2021 Annual General Meeting, 
 
My name is Peter Martin and I am the Non-Executive Chairman of EML. Before I begin I‘d 
like to recognise the traditional owners of the land on which I speak, the Gadigal people of 
the Eora nation, and pay my respects to elders past, present and emerging. I would also like 
to acknowledge the traditional owners of the lands on which you all participate from. 
 
Thank you for joining today’s meeting, once again we will be completely online due to the 
COVID-19 pandemic and the related health concerns that have continued into 2021.   
 
I do hope that those you care about are keeping safe and well as the challenges of Covid -19 
continue to impact us.  We hope that holding a virtual meeting will assist to further curb the 
spread of the COVID-19 virus and encourage greater participation and engagement amongst 
our shareholders.   
 
I want to assure you that you will have the same opportunity to participate today as you 
would at a physical meeting.  This includes being able to ask questions through the online 
platform or teleconference facility, and voting using an electronic voting card.   
 
I will discuss these processes a little later, but I encourage you to download the virtual 
meeting online guide from EML’s website if you haven’t already done so. 
 
If we do experience any technical issues today, a short recess or an adjournment may be 
required depending on the issue.  If this occurs, I shall advise you accordingly.  
 
I now move to the formal business of the meeting. 
 
SLIDE 2 
 
This Meeting has been convened in accordance with the provisions of the Corporations Act.  
It is now after 10:00 am, the nominated time for the meeting and I have been advised a 
quorum of shareholders is present, the meeting has been validly constituted and I am 
pleased to declare this meeting open. 

 
SLIDE 3 
 
I would now like to take the opportunity to introduce my fellow directors joining us via 
audio link. The directors are available to answer any questions that apply to them: 
 
• David Liddy AM, Deputy Chairman, Independent Non-Executive Director and Chair of the 

Remuneration Committee. 
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• Tony Adcock, Independent Non-Executive Director and Chair of the Audit and Risk 
Committee. 

 
• Melanie Wilson, Independent Non-Executive Director and Chair of the Investment 

Committee. 
 
• Emma Shand, recently appointed Independent Non-Executive Director. 
 
• Tom Cregan, the Managing Director and Group CEO. 

 
Mr Cregan together with Group General Counsel Paul Wenk and Company Secretary Sonya 
Tissera – Isaacs will be joining us via Audio link from Melbourne and we also have Rob 
Shore, Group Chief Financial Officer joining us via Audio link from Brisbane. 
 
Also joining us via Audio link is Andrea Roy, Audit Partner of the company’s auditor Deloitte 
Touche Tohmatsu, and representatives of the Companies Share Register Link Market 
Services Limited who are providing the virtual meeting platform today.   
 
Mr Wenk will be reading out questions submitted by shareholders using the online platform 
later in the meeting. 
 
SLIDE 4 
 
Today’s meeting will occur in the following order: 
 
Firstly, I will provide you with a brief update on the business over the past year. 
 
We will then hear from our Group CEO Tom Cregan, who will discuss the 2021 Fiscal year 
and the year ahead in more detail.   
 
Thirdly, we have 6 resolutions for the meeting today. 
 
After the resolutions have been read and votes are being tallied, there will be an 
opportunity for shareholders to ask questions of the Board or management. 
 

This year Holders will be able to ask questions online during the meeting and we have 
introduced a new functionality to allow Holders to dial in and ask questions by voice.  

To utilise this teleconference facility, Holders must use their unique PIN provided to them by 
Link Market Services. If you don’t have a phone PIN and would like to ask a question via phone, 
please contact Link on 1800 990 363 now to get your PIN.  

When you dial in online you will be asked to mute your online sound and listen to the meeting 
by phone. If you wish to ask a question, you will need to dial ‘STAR 1’ on your keypad that will 
indicate to the moderator you wish to ask a question. The teleconference moderator will 
require your name and will introduce you prompting you to ask your question by unmuting 
your line at the relevant time. 
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In order to ensure that all Holders have a reasonable opportunity to comment and ask 
questions, I request that Holders do not ask more than 2 questions at a time.  

 
Shareholders who wish to ask a question using the online facility, please click on the “ask 
question button” type your question and press submit.  
 
Voting on the resolutions will be conducted by way of a poll using the electronic voting card 
you should receive after clicking the “get a voting card button”. 
 
 
SLIDE 5 
 
I encourage shareholders who have questions, to submit your questions as soon as possible 
during the meeting using the online platform or teleconference facility.  We have received a 
number of questions prior to the meeting most of which have been addressed during the 
presentations. 
 
If you have any trouble using the online platform or teleconference facility please refer to 
the virtual meeting online guide on EML’s website or please feel free to contact the help line 
shown on the screen. 
 
SLIDE 6 
 
Today you are going to hear three things: 
• EML’s business continues to grow very strongly and our Earnings Guidance has not 

changed. 
 

• We are making solid progress in our remediation efforts within our Irish subsidiary PCSIL 
and expect the outstanding issues with the Irish regulator, the Central Bank of Ireland 
(CBI), to be resolved. 

 
• Our Sentenial acquisition opens up the world of Open Banking to EML, one of the most 

exciting opportunities in payments 
 
We are obviously very disappointed with the large drop in our share price related to the CBI 
matter. In our view, the present valuation significantly understates the fundamental value 
and the upside potential of EML.  
 
EML has continued to grow rapidly across geographies and business units in 2021. 
Over 60% of our global revenue now comes from Europe, over 20% from North America and 
the balance from Australia. Over 85% of our revenues are recurring which provides a very 
strong underlying platform for growth. 
 
Our financial results for 2021 have continued to be impressive with very strong growth of 
42% in Gross Debit Volume and 60% in Revenues. Excluding PFS related regulatory and 
compliance costs, EBITDA increased 65% from the prior year. Operating cashflow for the 
FY21 year was up 121% to a record $48.8 million.  

F
or

 p
er

so
na

l u
se

 o
nl

y



 
In April 2021 we signed an agreement to acquire Sentenial, a European leader in Open 
Banking and Account-to-Account payments. The acquisition completed on 30 September 
this year and will be included in our results from 1 October this year.  
 
Sentenial is a first mover in the high growth area of Open Banking in Europe. Sentenial’s 
highly regarded technology and product suite significantly expands our European footprint 
and can be leveraged across our other geographies over time.  
 
In FY21 we invested a total of US$7 million in two US based, Fintechs, Hydrogen and 
Interchecks under our Accelerator strategy.The business development team is working 
closely with both companies to integrate our products and services. Both programmes are 
on track. 
 
You will be aware that we are in communication with the Central Bank of Ireland (CBI) 
relating to the PCSIL subsidiary of Prepaid Financial Services (PFS) which we acquired in 
FY20. In the first quarter of FY22, PCSIL has generated approximately 30% of our global 
revenues and we expect that to continue. 
 
We are executing a comprehensive Remediation Plan in PCSIL to meet CBI’s concerns. The 
plan is on track to be substantially completed by Christmas with any residual items in place 
by March 2022. The team in Ireland has established a positive working relationship with the 
CBI and we expect that any residual concerns will be resolved. 
 
We have incurred significant one-off costs in PCSIL in FY21. We will carry increased 
overheads in terms of personnel and systems in future years to meet or exceed best 
practise and CBI requirements. Naturally we'll be looking for other efficiencies to mitigate 
these costs.  
 
CBI has been concerned about the rapid rate of growth of PCSIL. We think that this can be 
managed and we have already eliminated some legacy, high volume and low margin, 
programmes under PCSIL and created significant headroom for growth at potentially better 
margins. 
 
The CBI issue is a salutory reminder of the heightened regulatory concern regarding digital 
payments that we and many of our peers are observing, particularly in Europe. The 
approaches to the management of risks are not necessarily consistent from one regulator to 
another. We will be taking this into close consideration as we plan our future growth 
strategy. 
 
In FY21 we launched the ‘Change for Good’ programme and converted 20% of our issued 
plastic cards to sustainable alternatives. This is just the beginning. EML is investigating a 
more comprehensive ESG programme to meet our stakeholder expectations. 
 
Over the past year, our management team and staff led by our CEO Tom Cregan have 
performed admirably under very trying circumstances. I am also delighted to welcome David 
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Curneen to the senior management team as COO reporting to Tom. David is a dual 
Irish/Australian citizen and is presently residing in London. 
 
Once again I thank the members of the Board of EML for their support, dedication and 
commitment in a very challenging year. I also welcome Emma Shand to the Board.  Emma 
joins us from a senior executive role at NASDAQ in the US. She brings to the Board extensive 
international experience, a strategic mindset and high level technical knowledge. 
 
At EML we believe that a dedicated commitment to our clients, our staff and the 
communities in which we operate will deliver superior results to our shareholders over the 
medium and long term. 
 
EML will continue to grow rapidly in the future. We operate in one of the fastest evolving 
industries on the planet and you can expect us to take maximum advantage of the 
opportunities that this presents, now and in the future. 
 
I will now hand over to our Group CEO Tom Cregan to take you through results for 2021 
Fiscal Year and talk more about the year ahead.  
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EML ANNUAL GENERAL MEETING - 17 NOVEMBER 2021 
MANAGING DIRECTOR & GROUP CHIEF EXECUTIVE OFFICER’S ADDRESS 
 
SLIDE 7 
 
Good morning and welcome to the 2021 Annual General Meeting of EML Payments.  

My name is Tom Cregan, Group CEO and Managing Director, and it’s my pleasure to be 
speaking to you today. I acknowledge the Boon Wurrung and Wurundjeri Peoples, the 
traditional owners of the land from which I present today and pay my respects to their 
Elders past, present and emerging.  

 
SLIDE 8 
 
I’d like to remind shareholders to register for EMLCON4 which is tomorrow. We had over 
1000 watch the sessions last year and there is no better way to understand EML – what we 
do, why we do it and who we serve – than listening to our customers and understanding 
how we are helping them to achieve their business goals and why they partnered with EML.  

As shareholders are aware, and as outlined in our FY21 full year results presentation, our 
strong set of FY21 financial results with growth across all metrics was significantly impacted 
by the one off challenge associated with the Central Bank of Ireland investigation and their 
communications on May 13th, 2021. 
 
SLIDE 9 
 
In the 11 months leading up to that communication, the company had navigated two 
significant one-off challenges, the first being in managing the impact of Covid-19 on our 
business, our people and the communities in which we operate in.  The second was Brexit, 
which necessitated the movement of our European programs from the UK to Ireland.  

The Brexit process was challenging given the significant uncertainties inherent in the Brexit 
deal that existed until late in 2020, which required our team to be highly agile and efficient, 
in order to minimise any negative impact to our customers and their cardholders and 
ultimately, to our shareholders.  

I would like to think that we have demonstrated to shareholders that whilst these 
situations, be that the CBI, Brexit or Covid-19, are disruptive and we would rather them not 
occur, our job is to focus on the issue whilst continuing to execute our strategy, so the 
company can continue to grow for the next ten years as it has for the last ten, and I’m 
confident that the CBI issue will be resolved without long term detrimental impact to the 
company.  
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SLIDE 10 & 11 
 
As slides 10 outlines, we operate within a massive global payments industry and when you 
look at Slide 11 and see forecasted open banking CAGR’s in the range of 10-50% a year, we 
have a thematic which supports long-term growth, driven by constant innovation.  

 
SLIDE 12 & 13 
 
Looking at our FY21 financial results on slide 12 and 13, excluding provisions made for the 
CBI event, EML had a strong year, with: 

 GDV up 42% to $19.7 billion  
 Revenue up 60% to $194.2 million  
 Underlying EBITDA up 65% to $53.5 million  
 Underlying NPATA up 54% to $32.4 million, and  
 Operating cash flow up 121% to $48.8 million  

We also signed 121 contracts for new programs, with 85 of those in the GPR vertical, and we 
implemented 144 programs, with 95 of those being GPR programs.  

And from a business development perspective we ended the financial year with 313 deals in 
our pipeline which we believe represent potential GDV in Years 3-4 post-launch of 
approximately $10.5 billion.  

Our historical win rate for new business is approximately 40%, so when we show our 
pipeline, it isn’t to suggest that we will win every deal. In other words, if our pipeline 
indicates potential GDV in Year 3-4 of $10.5 billion, and our win rate is 40%, then we would 
expect to achieve 40% of that in 3-4 years as the new programs mature and scale, which at 
our average, historical GPR yield would generate an incremental $40-50 million in revenue 
in 3-4 years.  

It is a strong result which we were proud of. Obviously,  this has been affected by the CBI 
issue where we took an $11.5m one-off charge which included provisions for remediation, 
advisory services related to remediation and a provision for potential fines, reducing EBITDA 
to $42.2 million versus our underlying EBITDA of $53.5 million. It is worth noting that $42.2 
million is still up $10m or 30% on the prior year.  

 
 
SLIDE 14 
 
FY22 QUARTER 1 FINANCIAL PERFORMANCE  

On slide 14 we show our unaudited results for the first quarter of FY22, which are as 
follows: 

 GDV, excluding Sentenial, which didn’t close until October 1st, of $5.5 billion, up 14% 
compared to the prior comparative period 

F
or

 p
er

so
na

l u
se

 o
nl

y



 Revenue of $52.4 million, up 29% on the prior comparative period 
 Gross profit of $34.4 million, up 20% on the prior comparative period 
 Underlying EBITDA of $11.2 million, up 11% on the prior comparative period 
 Overheads were $23.2 million, up 24% on the prior comparative period 
 Underlying NPATA of $4.6 million, up 41% on the prior comparative period 

 
Revenue growth was excellent despite our temporary inability to launch new programs in 
Europe associated with our PCSIL licensed entity, which talks to the organic growth rates 
that we experience in the business as programs mature and GDV expands.  

The earnings contribution from our increased revenue and gross profit was largely offset by 
our increase in overheads.  Some of those overhead items include employee costs with new 
resources in Europe and executive and NED recruitment, insurance increases related to 
significantly higher D&O policy costs, higher internal and external audit costs and a greater 
spend on IT.  

 
SLIDE 15 
 
At a segment level on Slide 15 

 The GPR Segment increased GDV by 19% over the prior comparative period, with 
margins flat and an increased revenue yield. We launched the Northern Ireland 
stimulus program, our largest government stimulus program at 1.4m cards and 
$140m pounds in GDV, following on from the $10m pounds Jersey government 
stimulus program and saw increases in GDV in both our Salpac/Payroll and Gaming 
segments.  

 The G&I segment increased GDV by 24% over the prior comparative period. As we 
head into the peak holiday season, where we have historically seen incremental GDV 
of $400m, translating to revenue of ~$24 million and gross profit of ~$19 million. 
Based on what we’ve seen in October we’re seeing GDV recover to FY20 levels – the 
last non-Covid impacted year - in most countries with the exception of the UK, down 
approximately 12% and Germany down approximately 30%. 

 GDV in the Digital Payments segment increased 8% versus the prior comparative 
period, we launched BNPL programs for Humm and Laybuy, which we put into this 
segment, and of course we closed the Sentenial acquisition on October 1st, having 
received change of control approvals from both the FCA in the UK and the ACPR in 
France 

 
SLIDE 16 
   
FY22 GUIDANCE  

Moving onto Slide 16, we provided guidance for the FY22 year in August, earlier than in 
previous years due to the financial impact the CBI matter was projected to have on our 
business in FY22 and the market expectations at that time.  

That original guidance in August was: 
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 GDV of $93-100 billion, which includes Sentenial/Nuapay and the EML component 
was $24-26 billion, representing growth of 20-30% 

 Revenue of $220-255 million  
 EBITDA of $58-65 million  
 NPATA of $18-34 million and 
 Operating cashflow conversion rates of 80-90% (which was 87% in FY21) 

The assumptions underpinning our guidance were: 

 G&I volumes in malls improving back to FY19 levels (the last year that wasn’t Covid 
impacted) 

 Neutral FX rates  
 Provisions for remediation costs are sufficient to cover the actual costs  
 An increase in our Compliance costs in our European business of $3.5 million  
 An increase in general overheads including insurance costs which rose by more than 

$1 million year-on-year, audit fees and headcount  
 Neutral interest and  
 The consolidation of Sentenial from October 1st, our planned investment of $2.5 

million and a projected EBITDA between zero and a negative $3 million 

As you will see, we have tightened the revenue range to be between $230 million and $250 
million and we have kept our underlying EBITDA guidance between $58 million to $65 
million in place.  

 
SLIDE 17 
 
As in all prior years, the biggest swing factor in our first half and full year results will be our 
mall sales volumes in Q4, given $19 million of incremental gross profit contribution is 
derived from seasonal volumes, and within that, it’s the peak two weeks leading up to 
Christmas which are critical.  

In FY20 shareholders will recall that we lost most of that last two weeks, given large scale 
retail lockdowns across North America and Europe in December, that the impact of that was 
offset by higher breakage, and whilst it is possible that lockdowns or restrictions could be 
imposed in certain countries, our assumption is that this will not occur and that YTD GDV 
trends, where we are comfortably ahead of the same time last year, will continue, but with 
breakage rates returning to historical levels.  

We expect to see increased overheads in the second half with the annualization of salaries 
from new hires, particularly in Europe, but we have opportunities for upside that we think 
will offset that, including: 

 Improved Treasury yields in H2, subject to regulatory approval 
 Improved dormancy fees on European GPR programs 
 Expired e-monies in the United Kingdom associated with our injection of GBP$14m / 

AUD$27m of funds in August 2021, based on a historical safeguarding audit, which 
will unwind over the coming years as both revenue and EBITDA and  
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 Savings on third party processing costs as more materially significant programs 
transition across to the TRACE platform 

 

We feel that the basis for maintaining our FY22 Underlying EBITDA is sound.  

 

We have excluded certain revenues from our forecast related to new business launches in 
Europe because of the uncertainty that surrounds that but if that was to be resolved 
favourably then that would represent some additional upside.  

 
SLIDE 18 
 
REGULATORY UPDATE  

Moving onto Slide 18 and our regulatory update, EML has been working constructively with 
the Central Bank of Ireland (CBI) in relation to regulatory concerns it raised in May about 
our subsidiary, Prepaid Card Services Ireland Limited (“PCSIL”).  

Our advisers in Ireland understand Ireland’s unique regulatory landscape and are 
accustomed to dealing with the CBI which regards e-money institutions as “inherently high 
risk” and expects these institutions to have very strong AML and CTF frameworks in place to 
mitigate this risk.  

As outlined in August and re-iterated today, the Central Bank of Ireland has not identified 
any instances of Financial crime, AML or CTF events, nor deficiencies with respect to 
safeguarding, capital adequacy, or solvency measures.  

The remediation plan that we have committed ourselves to is focused on our control 
frameworks and it is the position of the Central Bank that unless control frameworks are to 
their expectation then an unacceptable risk of AML/CTF exists.  

PCSIL has completed 45% of the Level 1 tasks in the remediation plan and is well advanced 
on remaining items, has provided three detailed updates to the Central Bank and will 
continue to provide monthly progress updates through to completion 

As advised to shareholders on October 7th the company received a second “minded to” 
letter referring to material growth and program limits. The PCSIL Board responded to the 
CBI in writing on the 28th of October and as does not yet have a formal response.  

The Board of PCSIL continues to engage with the CBI and will update investors when we 
have sufficient certainty with regard to next steps. What we can provide certainty on is that 
our focus to implement the remediation plan as quickly as possible is unchanged.  
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SLIDE 19:  
 
BUSINESS DEVELOPMENT  

In Q1FY22 we signed 23 contracts and launched 64 programs and ended the quarter with 
114 programs in implementation across our operating regions. Of those 114 programs in 
implementation, 36 are delayed by the CBI issue.  

It’s important to note that a single contract can result in multiple program launches that 
generate GDV and revenue growth. For example, our contract with the Home Office in the 
United Kingdom launched with the Aspen program in May and a second program related to 
that launched in the first quarter.  

The programs we support for Local Market Authorities in the United Kingdom might launch 
with one program but over time those are extended, and during Covid-19 we have seen new 
programs launch supporting funding for mental health, domestic violence and targeted 
welfare payments.  

Our incentive gift card partners have customers they sign that launch multiple programs 
with them, so whilst the incentive partner is one contract, that can lead to multiple 
programs that drive GDV and revenue growth.  

The drivers of GDV growth and therefore revenue growth is multi-faceted. It is the organic 
growth that we see in programs that are in market which scale over time, new programs 
launched with existing customers and the contribution from new customers and if you look 
at our projected Year 3-4 GDV from our pipeline, that’s where our confidence comes from in 
forecasting future GDV growth.  

 
SLIDE 20 
 
Slide 20 takes us into why we believe Open Banking will be a significant opportunity for EML 
and leads into three new customers that were signed recently.  

 
SLIDE 21 
 
Slide 21 is critical to understand, because there are two components to Open Banking – the 
sending and receiving of real-time payments and the sending and receiving of real time 
customer data.  

 
SLIDE 22, 23 & 24 
 
When you think of real-time payments you look at Slide 22 which is a customer pushing 
funds to a gaming company direct from their bank account instead of via a credit card, or 
Slide 23 which allows an individual to set up recurring payments instead of the pain of 
setting up a DD payment and then the difficulty in cancelling this down the track, or Slide 
26. 
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SLIDE 25, 26 & 27 
 
When you think of data, you look at Slide 25 and think about consumer lenders who need 
real-time information – when you are paid, how much you are paid, other indebtedness you 
have and so on – before they can decide how much to lend.  

Then you marry that up with our GPR capabilities and you have an exciting customer value 
proposition. For example, for our customers in the BNPL space we can support and in-store 
and online payment solution as we to today, but BNPL providers can use our Open Banking 
functionality for pulling funds from their customer, and they can use Open Banking to 
identify, upfront, if the customer is a legitimate customer or represents a higher credit risk, 
and they can factor that into their own unit economics.  

Or a lender using Open Banking data to determine how much it wants to loan to a customer 
and having us provision that loan instantly through a digital wallet on their phone.  

That’s the power of the combined business and why we acquired Sentenial, but success 
won’t just come from osmosis, it will come from the work of our teams building this out in 
Europe and ultimately into all of our regions.  

 
SLIDE 28  
 
The work of combining the Sentenial platform with our TRACE platform has commenced, 
giving us one new digital payments platform supporting Prepaid and Open Banking in 
Europe. Trace can then be multi-instanced in the cloud and will, within a matter of years, 
give us one global prepaid and open banking platform, which was the ultimate vision of 
Project Accelerator – providing customers with a feature rich, fully embedded payment 
solution via a simple, single touchpoint.  

 
SLIDE 29 
 
On slides 29, 30 and 31 we showcase three of our prepaid contracts that we signed in the 
first quarter.  

The first is Banco Sabadell, a Spanish bank that we have contracted with to provide a 
prepaid digital wallet solution called Nomo. Banco Sabadell was established in 1881 and is 
one of the largest banks in Spain, operating in 20 countries including the United Kingdom 
and Mexico.  

 
SLIDE 30 
 
Flexi Schools is a new customer who has an established and successful business in Australia 
providing payment services in schools and will be launching a physical and digital wallet 
solution to help children manage their money.  
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SLIDE 31  
 
Betmakers will be familiar to many of you and is an established gaming business that is 
using our technology to launch a payout card in Australia and we are exploring payment 
opportunities in the North America gaming market.  

 
SLIDE 32 
 
And finally, on slide 32 we can highlight three partnerships that we are excited about from a 
distribution perspective.  

Seamless is the brand we have selected for payments that will be made incorporating card-
payment technology from EML and non-card payments from Interchecks, one of our Finlabs 
investments.  

The second is Hydrogen, our second Finlabs investment, which went live yesterday with our 
first customers and payments. Dozens of companies have gone through our issuing bank 
approval process and we expect many more programs to go live in the coming months, 
many of which are early stage Fintech businesses 

And we have completed an integration with Aptpay, a Canadian based payments business 
that has incorporated our card payments technology, and that market launch occurred 
recently at Money2020, supporting card and non-card payments in Canada.  

All are aligned to the vision of Project Accelerator.  

We’re always both excited and grateful that these companies are trusting us to be their 
payments technology partner and I look forward to providing further updates in due course.  

 
SLIDE 33 
 
SUMMARY 

Thank you for your attendance today and with that I’m happy to hand back to the Chairman 
who will take you through the resolutions and invite shareholders to submit questions 
online or via the teleconference facility.  
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Important Notice
The presentations made at today’s AGM contain information 
of a general nature, including general background information 
about EML’s activities current as at the date of the AGM. This 
information is given in summary form and does not purport to 
be complete. Any information forming part of the presentations 
or in response to questions asked at the AGM should not be 
considered as advice or a recommendation to investors or 
potential investors in relation to holding, purchasing or selling 
securities and does not take into account your particular 
investment objectives, financial situation or needs. Before acting 
on any information you should consider the appropriateness 
of the information having regard to these matters and seek 
independent financial advice. 

An investment in EML securities is subject to known and unknown 
risks, some of which are beyond the control of EML. EML does 
not guarantee any particular rate of return or the performance 
of EML. Information conveyed at the AGM may contain forward 
looking statements including statements regarding our intent, 
belief or current expectations with respect to EML’s businesses 
and operations, market conditions, results of operation and 
financial condition, capital adequacy, specific provisions and 
risk management practices. 

Those receiving the information are cautioned not to place undue 
reliance on any forward looking statements. Unless otherwise 
specified all information is for the twelve months ended 30 
June 2021 (‘FY21’), and is presented in Australian Dollars. Unless 
otherwise stated, the prior comparative period refers to the 
twelve months ended 30 June 2020 (‘FY20’).

Disclaimer
The information provided during the AGM is provided for general 
information purposes and is a summary only. Unless otherwise 
indicated, the information is provided as at 30 June 2021. Given 
the uncertain, unpredictable and volatile nature of business 
and economic conditions across the world as a consequence of 
the COVID-19 pandemic, reliance should not be placed on the 
content of the presentations, opinions or responses during the 
AGM. Further, subject to any legal obligation to do so, EML does 
not have any obligation to correct or update the information 
conveyed at the AGM. 

The information provided at the AGM does not and does 
not purport to contain all information necessary to make an 
investment decision, is not intended as investment or financial 
advice (nor tax, accounting or legal advice), and must not be 
relied upon as such. The information is of a general nature and 
does not take into consideration the investment objectives, 
financial situation or particular needs of any particular investor. 

Any investment decision should be made solely on the basis of 
your own inquiries, including inquiries beyond the scope and 
content of the information provided at the AGM. Before making 
any investment in EML, you should consider whether such an 
investment is appropriate to your particular investment objectives, 
financial situation, risk appetite and needs. EML is not licensed to 
provide financial product advice in respect of its shares.

About Us
EML provides an innovative payment solutions 
platform, helping businesses all over the world create 
awesome customer experiences. Wherever money is in 
motion, our agile technology can power the payment 
process, so money can be moved quickly, conveniently 
and securely. We offer market-leading programme 
management and highly skilled payments expertise 
to create customisable feature-rich solutions for 
businesses, brands and their customers.

Come and explore the many opportunities our platform 
has to offer by visiting us at:  EMLPayments.com

EML Payments  Annual General Meeting 2021 2
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David Liddy AM.
Independent Non-Executive 
Director and Chair of the 
Remuneration Committee

Tom Cregan.
Managing Director and 
Group CEO

Peter Martin.
Independent Non-Executive 
Chairman

Melanie Wilson.
Independent Non-Executive 
Director and Chair of the 
Investment Committee

Emma Shand.
Independent Non-Executive 
Director

Tony Adcock.
Independent Non-Executive 
Director and Chair of the Audit 
and Risk Committee

Board of Directors
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Agenda.

01 Chairmans Address

02 CEO Presentation

03 Resolutions

04 Q&A
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Using the online platform

Download the Virtual Meeting online guide at
www.emlpayments.com/agm-2021

Help number/s
1800 990 363 
If you are calling from Australia 

+61 1800 990 363
If you are calling from outside Australia
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Chairman's 
Address
Peter Martin. 
Independent Non-Executive Chairman
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CEO 
Presentation
Tom Cregan. 
Managing Director and Group CEO
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We create awesome, instant and secure payment 
solutions that connect our customers to their 
customers, anytime, anywhere, wherever money  
is in motion.

Mission.

To offer customers 
a feature rich, fully 
embedded payment 
solution, via a simple, 
single touchpoint.

Vision. Purpose.

Inspiring 
transformative 
digital change for 
our customers and 
communities.
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Group GDV

$19.7bn
5 Year GDV CAGR

82%
5 Year EBITDA CAGR

60%

About Us 
EML is an ASX listed (ASX: EML) Payments Technology company operating 
proprietary processing platforms that enable Fintech disruption

We operate in a trillion dollar industry

We operate across the Globe

27
Operating in

Countries

9m
Gift & Inventive 
Cards issued 

annually

4m
Active 

General Purpose 
Reloadable  

Cards

In excess of In excess of

USA Card Based Payment Volumes:

 — Transaction value Total USD6.75 Trillion in 2020

 — These volumes expected to increase 
to USD10.7 Trillion in 2024

 — US GDV for FY2021 AUD9.6bn 
represents <1% of total market

(Source: Nilson Report February 2021, October 2020)

USA Instant Bank Transfer Volumes:

 — Forecast transactions expected to be 4.2bn by 2024

United Kingdom & Europe Card Based 
Payment Volumes:

 — Top 50 card issuers across UK and 
Europe combined transaction value for 
CY2020 totalled USD2.95 Trillion

 — Europe GDV for FY2021 AUD7.3bn
(Source: Nilson Report July 2021)

UK & Europe Instant Bank Transfer Volumes:

 — Forecast transactions expected by 2024:

• UK 4bn

• Germany 2.6bn

• France 2bn

Australian Card Based Payment Volumes:

 — Total card based retail payments 
across FY2021 was AUD728bn

 — Australia GDV for FY2021 AUD2.9bn 
shows significant growth opportunity

(Source: RBA Retail Payments - July 2020 - June 2021)

Australian Instant Bank Transfer Volumes:

 — Forecast transactions expected to be 2bn by 2024

Global: 
e-commerce sales by 2023 - USD6.5 Trillion
(Source: “Emarketer Global E-Commerce 2019”)

Global:  
Payment cards projected worldwide by 2025= 30.6bn 
(Source: Nilsson Report October 2020)
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Open banking is gaining momentum globally due 
to disruptive technology and regulatory changes, 
encouraging innovation & competition 

Facilitative  

Market-driven

Prescriptive 

In process of adopting or actively considering

Forecast  
growth  

(CAGR to 24)

Forecast 
transactions  

(2024)

Australia 49% 2.0 B

Canada 21% 1.4 B

France 54% 2.0 B

Germany 43% 2.6 B

United Kingdom 10% 4.0 B

United States 42% 4.2 B

CAGR in global 
real-time payments 

(2020-25)

29.8%

Source
PLAID: https://www.fintechfutures.com/2021/01/plaid-raising-at-15bn-as-employees-pitched-1200-per-share/
https://www.mordorintelligence.com/industry-reports/real-time-payments-market
https://go.aciworldwide.com/rs/030-ROK-804/images/ACI_Prime_Time_for_Real-Time_Report.pdf  
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1 Revenue, EBITDA & NPATA are stated excluding the impacts of AASB3 Business Combinations.
2	 	NPATA	represents	the	profit	generated	by	the	business	excluding	all	acquisition	related	costs	including;	amortisation,	contingent	considerations,	

share	based	payments	and	cash	expenses	that	relate	to	acquisitions.	
3	 Within	NPATA,	share	based	payment	expense	is	inclusive	of	a	one	off	$2.0m	share	based	payment	in	FY20	to	buy	back	a	contractual	agreement	with	

a Salary Packaging consultant (announced 22 July 2019).
4	 AASB3	Acquisition	adjustments	include	amortisation	arising	on	fair	value	adjustments	to	acquired	balance	sheets,	acquisition	costs	and	other	costs	

where	directly	attributable	to	acquisitions.

($’000s) FY20 
RESTATED FY21 GROWTH

GDV 13,875,936 19,678,390 42%

TOTAL REVENUE1 121,630 194,176 60%

Revenue conversion bps 88bps 99bps 13%

GROSS PROFIT 88,746 130,376 47%

GP margin 73% 67% (6%)

OVERHEAD EXPENDITURE (Incl. R&D tax offset) (56,210) (76,850) 37%

Costs in relation to CBI matter provided & incurred - (11,351) (100%)

EBITDA (Incl. R&D tax effect) 32,536 42,175 30%

Add back: Costs in relation to CBI matter provided & incurred - 11,351 100%

UNDERLYING EBITDA (Incl. R&D tax offset)1 32,536 53,526 65%

UNDERLYING EBITDA margin 27% 28% 1%

Depreciation & amortisation (19,119) (29,836) 56%

Share-based payments (6,146) (4,967) (19%)

Fair value adjustment  
(AASB3, contingent consideration and financial assets) (671) (18,449) 2649%

Other (14,462) (12,204) (16%)

UNDERLYING NET PROFIT / (LOSS) BEFORE TAX (7,862) (11,930) 52%

Tax (including Research and Development tax offset) 719 (5,414) (853%)

UNDERLYING NET PROFIT AFTER TAX (7,143) (17,344) 143%

Add back: Acquisition related adjustments 27,480 27,846 1%

Add back: FV on contingent consideration - 16,211 100%

Add back: Tax expense effect on PFS hedge - 3,714 100%

Add back: Non cash amortisation of AASB3 fair value uplift to 
bond investments 671 1,958 192%

UNDERLYING NPATA 1, 2 21,008 32,385 54%

FY2021 Financial Performance

$19.7bn
GDV

42% on prior year

$194.2m
REVENUE1

60% on prior year

$32.4m
UNDERLYING

NPATA1,2

54% on prior year

$53.5m
UNDERLYING

EBITDA1

65% on prior year

Excludes costs associated 
 with CBI investigation

RECORD

RECORD

RECORD

RECORD

A record year.
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General Purpose Reloadable (GPR) 

FY2021 Segment Performance 

Gift & Incentive (G&I)

Virtual Account Numbers (VANS)

General Purpose Reloadable (GPR) 

Revenue

$113.5m
$41.9m (FY20)

Revenue

$70.2m
$68.2M (FY20)

Revenue

$10.3m
$10.7M (FY20)

60% (FY20)

GP%

58%

Yield

117bps
99bps (FY20)

Yield

635bps
580bps (FY20)

Yield

12bps
13bps (FY20)

Figures specified above are for the twelve months ended 30 June 2021 (‘FY21’), presented in Australian Dollars.  Unless otherwise stated, the prior comparative period refers to the twelve months ended 30 June 2020 (‘FY20’).

Use cases - Mall gift cards, Employer incentives, cross-sell, consumer incentives 

Use cases - Banking as a service, Software as a service, Neo-lending, Multi-currency, Government, Non Governmental Organisations

Use cases - Commercial Payments, Buy Now Pay Later

Highlights
 — GDV	grew	$5.5bn,	or	131%,	versus	PCP.	

 — PFS	consolidated	into	Group	results	for	a	full	12	months,	contributing	$78.3m	of	Revenue.

 — EML	contributed	$35.3m	of	Revenue,	representing	growth	of	34%	versus	PCP.

 — Salary Packaging continued to grow with the transition of Smartgroup and NSW Health 
benefit accounts complete and over 320k accounts in market at the start of FY22.

 — Gaming payout programs grew in all markets, revenue up 87% on PCP.

Highlights
 — Experienced slight increase in revenue despite mall closures (including over the Christmas 

period) due to Covid impacting GDV. Mall volumes were 56% of the segment, with volumes 
down	by	approximately	$100	million	on	PCP	which	was	also	impacted	by	COVID-19.			

 — Non-mall programs grew approximately 11%, driven by government stimulus and employer 
incentive programs particularly in Europe.

 — North	America	recognised	$11.1m	related	to	higher	breakage	rates	as	a	result	of	COVID-19	
which partially offset lower volumes in our mall programs.

 — Revenue conversion was higher as a result of higher breakage rates connected to COVID-19.

Highlights
 — Steady state result year on year.

 — Changes in customer mix drove improvements in gross profit margins.

GDV

GDV 83% (FY20)

GP%

81%

65% (FY20)

GP%

74%

GDV $1.3bn

$0.7bn

$2.5bn

FY17

FY17

FY17

$3.3bn

$0.7bn

$2.7bn

FY18

FY18

FY18

$2.7bn

$1.1bn

$5.2bn

FY19

FY19

FY19

$4.2bn

$1.2bn

$8.5bn

FY20

FY20

FY20

$9.7bn

$1.1bn

$8.8bn

FY21

FY21

FY21
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Q1 FY21 
Underlying

GP Growth Overheads Q1 FY22 
Underlying

$12.0m

$10.0m

Q1 FY20 Q1 FY22Q1 FY21

Q1 FY 2022 Trading Update
Strong Revenue Growth drives record first quarter

EBITDA	is	equivalent	to	the	net	profit/(loss)	for	the	period	including	R&D	tax	offset	and	excluding	share	based	payments,	depreciation	and	amortisation	expense,	
acquisition	expenses	and	non-cash	unrealised	foreign	exchange	included	within	the	Statement	of	Profit	or	Loss	and	Other	Comprehensive	Income.	

Underlying EBITDA Q1 FY2022 Bridge

Underlying EBITDA Q1 FY20 - Q1 FY22

$10.0m

$5.7m $(4.5)m

$11.2m

$11.2m
$10.0m

$3.2m

EML Payments  Annual General Meeting 2021 14

Q1 FY2022 (unaudited)

GDV $5.5b 14% 
on PCP

Revenue 
Yield

$52.4m 
95bps

 29% 
on PCP

GP 
GP%

$34.4m 
65%

 20% 
on PCP

Overheads $23.2m  24% 
on PCP

Underlying 
EBITDA $11.2m 11% 

on PCP

Underlying 
NPATA $4.6m 41% 

on PCP

 — Results exclude Sentenial which will be 
consolidated from 1 October 2021.

 — Strong Revenue growth in Q1 of 29% vs PCP 
driven by GPR and G&I segments despite delayed 
European programs under our Irish licence.

 — Gross	profit	margins	impacted	by	a	$0.8m	
expense	on	negative	interest	rates	(PCP:	$0.3m	
expense)	applied	to	our	Euro	denominated	liquid	
stored value float. We expect changes in our 
treasury investment policy, subject to regulatory 
approval, to fully offset these costs in H2.

 — Overheads tracking above expectations for 
Q1, up 24% on PCP driven by investment 
in headcount in Europe, higher insurance 
costs and increased IT expenditure.

 — Underlying	EBITDA	up	11%	to	$11.2m,	excludes	
$0.9m	of	one-off	overheads	connected	to	
the CBI matter expensed in the period. 
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Digital Payments (previously VANS)

Q1 FY 2022 Trading Update

 — GDV improved primarily in North America 
as higher volumes from Zellis more than 
offset lower volumes from Billgo as they 
continue to move processing in-house.

 — GDV up 8% on PCP.

 — Yield in line at 10bps for Q1 and will move 
down to c. 2bps as we consolidate the 
Sentenial SAAS direct debit volumes.

 — Sentenial volumes to be consolidated from 
1	October	2021	following	completion	of	the	acquisition.

General Purpose Reloadable (GPR) 

Continuing growth 
in Digital Payment 

volumes

Gift & Incentive (G&I)

The	financial	information	provided	above	is	unaudited.

— GDV 24% higher than PCP and 27% higher on Q4FY21.
— GDV 11% higher than corresponding 

pre-Covid period (Q1 FY20). 
— Yields lower at 526bps due to impact of reduced 

COVID breakage and mix shift to incentive programs.

 — Although we have seen improved trading conditions 
in Canada, Austria and Poland, volumes in 
key markets (US, UK, Germany) remain behind 
pre-Covid levels. Segment growth has been 
driven by growth in incentive programs.

 — Trading in Q2 drives annual segment performance 
with pre-Covid seasonal volumes typically around 
$400m	GDV	-	$24m	Revenue	-	$19m	GP.	

— GDV grew 19% on PCP and 7% on Q4FY21 
with volume growth from all regions.

— Revenue yield improved to 128bps from 110bps 
in the PCP with a number of large card orders, 
including for the Northern Ireland stimulus 
program. We expect this to fall back to historical 
rates of c. 110bps through the year.

 — Payroll programs in AU grew strongly over 
PCP with number of accounts up 38%. 

 — GP margins of 58% in Q1 were down 1% 
on PCP driven by a stronger contribution 
from NA & AU offsetting delayed setup 
fees in EU and low margin card sales.

 — Gaming volumes continued to 
grow strongly worldwide.

 — Northern Ireland Stimulus package 
went live in October.

Gift & Incentive 
volumes exceeding 
pre-COVID levels as 
restrictions continue 

to lift

GPR volumes 
continued to grow over 

the first quarter 
across Government 

and BaaS

3.0
2.5

FY20 Q1 FY21 Q1 FY21 Q2 FY21 Q3 FY21 Q4 FY22 Q1

0.6

0.5

FY20 Q1 FY21 Q1 FY21 Q2 FY21 Q3 FY21 Q4 FY22 Q1

0.4

3.0

2.5

FY20 Q1 FY21 Q1 FY21 Q2 FY21 Q3 FY21 Q4 FY22 Q1

GDV FY22
GDV FY21
GDV FY20

GDV FY22
GDV FY21
GDV FY20

GDV FY22
GDV FY21
GDV FY20

0.72 2.39 2.49 2.38 2.65 2.84

0.22 0.20 0.55 0.16 0.20 0.25

2.28 2.27 2.32 2.16 2.08 2.45
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1		 	Underlying	EBITDA	is	equivalent	to	the	net	profit/(loss)	for	the	period	including	R&D	tax	offset	and	excluding	share	based	payments,	depreciation	and	amortisation	expense,	acquisition	
expenses,	non-cash	unrealised	foreign	exchange	and	any	costs	related	to	the	CBI	matter	which	are	included	within	the	Statement	of	Profit	or	Loss	and	Other	Comprehensive	Income.

2. 	Underlying	NPATA	represents	the	profit	generated	by	the	business	excluding	all	acquisition	related	costs	including;	amortisation,	contingent	considerations,	share	based	payments,	cash
expenses	that	relate	to	acquisitions	and	any	costs	related	to	the	CBI	matter.

FY2022 - Updated Financial Guidance

Operating Cashflow

80% – 90%
(FY21: 87%)

Underlying NPATA2

$27m – $34m (No Change)

(FY21: $32.4m)
~69% (No Change)

(FY21: 67%)

Gross Profit Margin

$230m – $250m (prev. $220m - $255m)

(FY21: $194.2m)

Revenue

Prepaid
$220m - $240m

Sentenial
$8m - $12m

Underlying EBITDA1,2

$58m – $65m (No Change)

(FY21: $53.5m)

Prepaid
$58m - $65m

Sentenial
$0m - ($3m)

Gross Debit Volume
$81bn – $88bn (prev. $93bn - $100bn)

(FY21: $19.7b)

Prepaid
$22bn - $24bn

Sentenial
$59bn - $64bn

$103m – $112m (prev. $97m - $106m)

Overheads

Prepaid
$91m - $98m

Sentenial
$10m - $14m

FY22FY21

Underlying EBITDA

Q2 - Q4 FY21

Q1 FY21 Q1 FY22

Q2 - Q4 FY22

65

58
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FY2022 - Financial Guidance

Assumptions:

In Q1, GDV in the G&I segment grew 24% on PCP 
and 21% on Q4FY21, driven by growth in incentive 
programs. We continue to assume that G&I GDV will 
improve as malls reopen and economies rebound 
from COVID-19. 

01

Prepaid	Q1	GDV	of	$5.5bn	is	tracking	towards	the	
lower end of prior guidance due to slower growth 
in Digital Payment programs, so we have revised 
Prepaid	GDV	estimates	to	$22-$24	bn.

03

Historically, pre-Covid seasonal incremental volumes 
in	the	malls	contributed	c.	$400m	GDV,	$24m	of	
revenue	and	$19m	of	GP.	Some	markets	may	face	
restrictions driving regional variances in the mall 
vertical. GDV in key G&I markets of UK, Germany and 
US	have	not	rebounded	as	quickly	as	expected	in	Q1.

02

We have seen strong volumes in global GPR 
programs and a better program mix improving 
revenue	yields.	Group	Revenue	in	Q1	of	$52.4m	
tracking to higher end of guidance range 
including seasonal volumes and H2 growth, so 
we have tightened Group revenue estimates to 
$230m	-	$250m.

04

FX rates (GBP & USD) have been net positive 
through to 31 October and we assume October 
fx rates do not materially change through to 
30 June 2022.

05

06
Central Bank interest rates are expected to 
remain stable through FY22. Subject to regulatory 
approval, more active treasury management on 
the	Euro	float	and	improved	yields	is	expected	to	
largely	offset	negative	interest	rates	in	H2	(Q1:	
$0.8m	expense).

We are investigating opportunities to reduce 
dormant state balances including through 
reactivation programs to drive interchange 
revenue or dormancy fees is expected to occur in 
H2.

07

We expected increased overheads, however we 
are seeing a faster increase driven by new roles in 
Europe to address CBI matters, higher insurance 
costs and higher internal and external audit fees. 
We have increased our overhead guidance to 
$103m	-	$112m.

08

Provisions booked for remediation and any 
potential enforcement action of the CBI matter 
are	sufficient	to	cover	actual	costs	incurred.	

09
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Regulatory Update

 — On	30	September	2021	we	acquired	Sentenial	Limited	having	received	
regulatory approval in the United Kingdom and France to do so. The 
acquisition	of	Sentenial	will	expand	our	capabilities	into	open	banking	
and Account-to-Account payments and continue to position us as 
one of the largest Fintech enablers in digital payments, processing in	
excess	of	A$80	billion	per	annum.	The	acquisition	of	Sentenial	
is strategically important and is a core part of Project Accelerator, 
our 3-year strategy designed to offer customers a feature rich, fully 
embedded payment solution via a simple, single touchpoint.

 — The Central Bank of Ireland deems all e-money institutions to be high 
risk,	and	they	require	firms	in	such	sectors	to	have	very	strong	AML/CTF	
frameworks in place to mitigate that inherent risk consistent with their 
expectations. The Boards of PCSIL (our Irish regulated entity) and EML 
have endorsed a Remediation Plan that has been in progress for some 
months. We have designed the Remediation Plan such that, once fully 
implemented, it will see PCSIL meet or exceed the CBI's expectations. 
We report updates to the Central Bank of Ireland monthly and have 
provided three updates to date, with the fourth due at the end of 
November. 45% of Level 1 tasks were completed as at the end of October.

 — We have engaged resources, both internal and external, to ensure that 
we meet the completion date of the end of Q3FY22. We expect the 
business in Europe will emerge stronger and more robust once it completes 
implementation of the Remediation Plan, and will be allowed to grow the 
business within the new risk and controls frameworks being established. 

 — We have made significant improvements to our transaction monitoring 
capabilities,	with	over	180	unique	rule	sets	now	employed.	In	the	first	
3 weeks of October 2021 PCSIL processed 8.16 million transactions 
and declined 1.17 million transactions that did not comply within these 
rules sets. From a fraud monitoring perspective our non-recovered 
fraud	losses	in	PCSIL,	post-acquisition	in	April	2020,	are	de	minimus.

 — EML operates in highly regulated markets in Australia, New Zealand, 
the United Kingdom, Europe and North America. Our business is subject 
to regular audits in the normal course of business and we welcome 
the opportunity to further strengthen our processes to ensure that we 
meet the highest standards of risk and regulatory compliance. We have 
approached our Remediation Plan in this light and there are no other 
regulatory matters of concern that have been raised to our attention 
by other regulators in other markets in which we operate, allowing us to 
continue to successfully execute on our growth strategy in those markets.
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Business 
Development 
Update. 
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The EML Nuapay product suite couples open 
banking data enrichment with instant account 
payment capability to create a modern  
friction-free digital user experience.

Open banking will 
fundamentally change  
the way we move money 
over the next decade 
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Send & Receive 
Real-Time Payments

Send & Receive 
Real-Time Data

Payment Initiation 
Service Provider (PISP)

Authorised to initiate payments into or out of 
a user’s account to create a faster, safer and 

cardless way move money

Account Information 
Service Provider (AISP)

Authorised to retrieve account data from 
financial institutions to help increase competition 

& innovation in pursuit of better CX

Consumer Benefits Business Benefits

Removes friction in check out experience

Safer way to pay – no sharing of sensitive info

Consumer has more control 

More personalised offers

Consumers own their data

Significant operational cost savings 

Fraud prevention 

Better data on customer

Instant access to funds 

Automation of back office processes

Open Banking Encompasses 
Two Core Capabilities 
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A Simple Use Case – Money in Under 30 Seconds 
with no Form Filling Required 

This experience surpasses existing payments which can take up to 2-3 minutes to complete  
and sometimes 3-5 business days to clear funds, with onerous manual reconciliation processes.

Choose to pay with 
open banking

Customer selects 
their bank

Biometric secure 
log in to bank

All details pre-filled:  
one click confirmation

Done
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Customer selects 
their bank

Biometric secure 
login to bank

First payment made via 
open banking in real-time

Direct Debit for remaining 
instalments pre-filled

All done

Market Leading Recurring Payment Solution – 
Fast & Frictionless

Direct debit can be set up using open banking in just a few clicks – eliminates data errors, fraud risk, 
manual reconciliation and poor end user experience of existing direct debit solutions.
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OneBanks, evolving the retail experience for banks across Europe
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Cocoon, using open banking to create a smarter credit experience
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Pay@table providers aiming to facilitate fast and simple 
mobile payments for today's generation
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Scan for Product Demos!

Video	source:	https://vimeo.com/646223284/6ad0dce3c9

Open Banking & ControlPay

Watch Demo Video Here
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Combining Nuapay Technology, We Can Offer Customers 
Even More Choices When it Comes to Payment Solutions

EML PRODUCT SUITE
Card payments enabled by Mastercard & Visa

NUAPAY PRODUCT SUITE
A2A Payments & Open Banking

EML PLATFORM VIA SINGLE INTEGRATION

New products with introduction of Nuapay:

Direct Debit

QR Codes

Open Banking

Refunds 

B2B Portal

Credit Transfers

Instant Account Payments

Collection Accounts

Instalment Payments

Payouts

EML CUSTOMERS

BNPL & Lenders

Payroll & 
Earned-wage-access

Payouts & 
Disbursements Gaming Reward & Incentives

Fintechs & Neo Banks Retail

NUAPAY CUSTOMERS

Banks & Financial 
Services

Merchant	Acquirers Payment Gateways Gaming Bill Pay Corporates

Software Platforms Fintechs
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Banco Sabadell - Nomo - a digital tool saving business time 
and money on their accounting and finance control
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Flexi Schools

An online ordering, payments 
and communications platform for 
parents, schools and suppliers. 

Children	are	offered	a	plastic	
card which is pays enabled (for 
those with a mobile phone) and 
able to spend in accordance 
with their parents’ wishes
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Betmakers

The Bookies Card is a prepaid 
reloadable Mastercard that allows 
cardholders to transfer money 
between their bookmaker accounts 
via the www.bookiescard.com 
website and withdraw funds by 
using the card at any ATM. 

Everyday purchases can be made at 
any outlet on online store accepting 
Mastercard by using stored money 
on BetMakers’ Bookies Card.
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Seamless Launch
EML’s newest “white-labeled” product 
offers	enhanced	customer	engagement	

and satisfaction via a fully branded single 
portal experience.

Hydrogen Partnership 
EML’s	finlab	partner	Hydrogen	went	live	this	
year in USA. Hydrogen Platform is a feature 
rich platform allowing small businesses to 
gain	access	to	easy	&	embeddable	financial	

& payment solutions including EML white label 
prepaid cards.

AptPay - smartSEND
AptPay enables the instant disbursement of 
funds through its prepaid physical, virtual or 
digital card product. AptPay has partnered 
with NRT Technology to enable casinos and 

online gaming sites to instantly disburse 
winnings into a prepaid card or mobile wallet 

for guests and players. The service, called 
smartSEND, will be available to all land-

based and online casinos in North America.
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Thank you
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